National Central University Research Center for Taiwan Economic Development (November 27, 2007)

Consumer Confidence Index (CCI)

1. Consumer Price Index (CCI) for October and November:
	Consumer Confidence Index (CCI) 
	Points

	October
	66.03

	November
	63.34


2. Points of Indicators of the CCI in October and November: 

	Indicators
	October
	November

	Stock market investment opportunities for the next six months
	82.90
	74.30

	Durable goods consumption opportunities in the next six months
	113.80
	110.00

	Domestic consumer prices for the next six months
	29.85
	28.00

	Family income conditions for the next six months
	50.55
	49.10

	Domestic economic outlook for the next six months
	46.85
	46.55

	Domestic employment opportunities for the next six months
	72.25
	72.10


Note: This poll is conducted between November 20 to 22 with total of 2307 effective samples.
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